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“ Our Experiential Marketing Agency has 
an innovative team that continuously 

seeks fresh ways to activate brands and 
connect them with engaged audiences. 
Whether it’s a product launch, sampling 

activity, a live event, or any other 
experience, we create unique moments 

that impact, influence, and leave a 
lasting impression on the audience.

We are memory creators; resourceful 
creatives that activate emotions and 
ensure that your brand’s quality and 

messaging are perceived as you want 
them to be. We strive every day to make 
sure your audience experiences you at 

your very best.”
3

WE ENSURE YOUR BRAND IS 
EXPERIENCED AT ITS VERY BEST !



MEHBOOB SULTAN – MANAGING DIRECTOR UNIQUE EVENTS 

• 26 YEARS OF EXPERIENTIAL EXCELLENCE  
• ONE OF THE BIGGEST NAMES IN PULLING OFF PAKISTAN’S LARGEST 

ACTIVATION & EVENTS 
• VAST EXPERIENCE IN PLANING + IMPLEMENTING ON-GROUND CAMPAIGNS
• STRATEGIC APPROACH, BUDGET PLANNING.
• EXCELLENT INSIGHTS TO ENSURE BRAND CONSISTENCY 
• EXPERIENCED IN EXECUTING NATIIONWIDE SPREAD NUMEROUS PROJECTS 

REGIONAL MANAGER ACTIVEMEDIA AUG-2012---- AUGUST 2020
• (MAIN PRJECT S- COKEFEST/SOULFEST, COKE STUDIO LAUNCH, 

Mobilink  Shugalpur, Zong 4G Bus Activation , COKE MULTII PRODUCT 
SAMPLING STORE ACTIVIATIONS AND MANY MORE EVENTS AND 
ACTIVATIONS

• CREATIVE METHODS OF ENGAGEMENT
• CHIEF SECURITY OFFICER AT SOUL FESTIVAL FROM 2022 TILL DATE
• PROJECT MANAGER  ACTIVATIONS  FOR P&G (CONSUMER DIRECT 

2004 TO 2012) 
• PROCTOR & GAMBLE: DTC EXECUTION NATIONWIDE
• MAIN PROJECTS,DDS,STORE ACTIVATIONS,RURAL ACTIVATIONS,MALL 

ACTIVATIONS,SCHOOL ,COLLEGE,MARKET ACTIVITIES AND MANY 
MORE

    

LEADERSHIP



GEOGRAPHIC SPREAD
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Rapid changes in technology are shaping the way 
people live, work and play.. 

OUR 
PHILOSOPHY

This shifting landscape makes it essential for brands to 
develop an effective and integrated marketing strategy 
that aligns a single perspective – the brand promise – 

across all platforms, modes and channels



A N  A D V E R T I S I N G  S T R A T E G Y  T H A T  F O C U S E S  O N  H E L P I N G  C O N S U M E R S  E X P E R I E N C E  A  B R A N D ,  B R A N D  A C T I V A T I O N  
V E E R S  O F F  C O U R S E  F R O M  T R A D I T I O N A L  S T R A T E G I E S  T H A T  B R O A D C A S T  B R A N D  A N D  P R O D U C T  B E N E F I T S  T O  A  W I D E  
A U D I E N C E .  B R A N D  A C T I V A T I O N  C O N S I S T S  O F  A  V A R I E T Y  O F  M A R K E T I N G  S T R A T E G I E S  G E A R E D  T O W A R D  I M M E R S I N G  
C U S T O M E R S  W I T H I N  T H E  P R O D U C T  B Y  E N G A G I N G  T H E M  I N  A S  M A N Y  W A Y S  A S  P O S S I B L E .  U L T I M A T E L Y ,  C O M P A N I E S  

U T I L I Z I N G  T H I S  S T R A T E G Y  W A N T  T O  H E L P  C U S T O M E R S  F O R M  M E M O R A B L E ,  E M O T I O N A L  C O N N E C T I O N S  W I T H  A  B R A N D  
T O  F O S T E R  C U S T O M E R  L O Y A L T Y  A N D  I M P R O V E  C U S T O M E R  L I F E T I M E  V A L U E  ( C L V ) .



SERVICES
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ACTIVATION PROCESS

IN
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EXPERIENCE

AMPLIFY

●BIG IDEA

● STRATEGY  & 
PLANNING

● EXECUTION

●MONITOR & 
MEASURE

● ENHANCE 
BRAND EQUITY



BRAND ACTIVATION
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QUALITY 
WORLDCLASS, WORLD CONCIOUS

With a mission to be our clients’ partner of choice and our people’s employer of choice, 
the Unique’s Vision 2022 makes a commitment to delivering excellence across every 
aspect of our business: people, place, profit, experience and professionalism. This 
focus allows us to achieve sustainable and healthy growth and become a leader in best 
executional practices Quality is a key consideration in the services we offer, with 
excellence and sustainability being central to all processes we employ and the services 
we deliver. 

• ROAD SHOWS
• DOOR TO DOOR     MARKETING  
• TASTING EXPERIENCES 
• DIGITAL EXPERIENCES  
• TECH EXPERIENCES 
• SAMPLING  
• CATEGORY CAPTAINS

• STALLS
• FLOATS
• MOBILE ACTIVATIONS
• MALL & UNIVERSITY ACTIVATIONS 
• ONE TO ONE EXPERIENCES



BRAND EVENTS



ALL YOU DO IS ARRIVE! 

F R O M  C O N C E P T U A L I Z A T I O N  T O  I M P L E M E N T A T I O N  
Y O U  K N O W  Y O U  A R E  I N  G O O D  H A N D S  W I T H  
S I G N A T U R E  P R O D U C T I O N S .  N O T  O N L Y  D O  W E  P L A N  
G R E A T  E V E N T S  B U T  A L S O  W O R K  C O L L A B O R A T I V E L Y  
W I T H  Y O U  A N D  Y O U R  A G E N C Y / T E A M  T O  D E V E L O P  A  
S T R O N G  C R E A T I V E  S T R A T E G Y  F O R  Y O U R  E N T I R E  
C A M P A I G N .  W E  W O R K  S E A M L E S S L Y  W I T H  O U R  
P A R T N E R  A G E N C I E S  A N D  G I V E  Y O U  T H E  B E S T  
A D V I C E  O N  W H E R E  T O  B E  S E E N ,  E N T E R T A I N M E N T  
O P T I O N S  A N D  I N T E R N A T I O N A L  T R E N D S ,  K E E P I N G  
O U R  T H U M B  F I R M L Y  O N  T H E  P U L S E  O F  W H A T  I S  H I P  
A N D  H A P P E N I N G .  W E  P R O V I D E  P R E M I U M  A N D  
U N I Q U E  E V E N T  P L A N N I N G  S E R V I C E S :

• PRODUCT LAUNCHES 
• TASTING EXPERIENCES 
• BRAND BUILDING CAMPAIGNS 
• SEGMENT LAUNCHES 
• MEDIA LAUNCHES 
• NETWORKING EVENTS 
• FESTIVALS
• ROAD SHOWS 
• EXHIBITIONS 
• CONFERENCES 
• YEAR-END AND TEAM BUILDING Events
• PRIVATE EVENTS
• Corporate Awaydays
• GIFTING
.
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MALAYSIAN PALM OIL 
CONFERENCE K,L,I



DALDA
PLAY TO WIN : DEPLOYMENT ON WHEELS
K,L,I,F,M 



IMTIAZ SHOPPING MALL 
Store Annauguration & Lucky Draw Event 



Haryali Market-2024 



Spotify- Future Fest-2024
 



Defence Raya Eid Festival-2024 & 2025
 



Defence Raya Eid Festival-2024 & 2025
 



 Future Fest shoping Fest -2024
 



 Foreigners tour to Lahore -2025
 



 Foreigners tour to Lahore -2025
 



 Foreigners tour to Lahore -2025
 



 POP FEST  -2025
 



 POP FEST  -2025
 



 JS Bank at Lums YLES -2026
 



RETAIL SERVICES



MERCHANDISING SERVICES

Retail Creative 3D Ideas & Printing Artwork Technical Support for Execution

Retail New Product Development

Retail Branding and Merchandising Support

Flex / Vinyl Printing 

Retail Execution Gondolas, Displays, Counter, Fascia Etc 

Give-Aways

PrintingCreative’s Execution

Product Development FabricationMonitoring

Gifts/Giveaways

Activation



RETAIL & MERCHANDISING
PROJECTS



TALENT MANAGEMENT
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TALENT MANAGEMENT 

All kinds of talent is available including musicians , hosts, celebrities & PR socialites  



                         Security Services



QUALITY ASSURANCE
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CONTROLS & MANAGEMENT
Inventory, Financial Control & Quality Assurance 

Customized inventory 
management systems for 

activations 

IMS

Stock usage is managed 
from issuance to return with 

periodic reconciliation 

Stock

Stock sales proceeds are submitted 
to the dedicated cash teams for 
onward depositing to the bank 

Sales 

• Separate QC team reporting 
directly to client service team 

• QC coordinator visits the 
activity locations at agreed 
route 

• Routing plans verified 
through online GPS 
applications for real-time spot 
checking 



WHY US?
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I T ’ S  A B O U T  T H E  E X P E R I E N C E  !

TELECOM

EXTENSIVE ACTIVATIONS 
& EVENTS CONDUCTED 
FOR THE TELECOM 
SECTOR
CLEAR UNDERSTANDING 
OF THE FOLLOWING 

ACTIVATION
IN DEPTH UNDERSTANDING 

OF SEMI URBAN AND 
RURAL ACTIVATIONS

Geogrphic 
Spread

K-L-I-F-M

CREDIBILITY
LARGE SCALE 

EVENTS 
EXECUTIONAL 

STRENGTH 

TARGET 
ORIENTED  

CAMPAIGNS

SERVICES CAMPAIGNS 
CONDUCTED FOR 
VARIOUS COMPANIES 
AROUND SALES, 
DOWNLOADS 
& MORE

– PTA RULES AND REGULATIONS 
ON SIM SELLING, MNP ETC.
– URBAN AND RURAL MARKET 
DYNAMICS 
– FRANCHISE/RETAILER MODEL 
UNDERSTANDING



THANKS

GET CLOSER TO US
    

msultan@uniqueevents.com.pk
 +92 300 6344 836 

110 F First Floor raja center main boulevard Gulberg II , 
LAHORE PAKISTAN




